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Abstract

This study investigates the influence of crime content on viewers, specifically focusing on
women's perceptions of crime in society. The study aims to determine whether such content
effectively raises awareness of crime-related issues among viewers. Additionally, the research
categorizes viewers into two types: heavy viewers and casual viewers to understand the effect of
crime content. The study examines the precautionary behavioral changes among these two groups
and compares the level of awareness and more cautious or defensive measures. Drawing upon
George Gerbner's cultivation theory as a theoretical framework, the study utilizes a quantitative
data collection method. The research focuses on a selected group of female students in Islamabad
over a specified timeframe. The findings of this study will contribute to our theoretical
understanding of the subject and provide valuable insights for both readers and media

professionals.

Keywords: crime content, perception, viewers, rhetorical devices, awareness, behavioral changes,

heavy viewers, casual viewers, cultivation theory and theoretical.



1. Introduction

Crime content significantly shapes narratives and influences perceptions of crime, criminals,
and the justice system (Santos, 2024). It employs rhetorical devices to engage audiences, establish
credibility, and evoke emotions Kjeldsen & Andersen, 2017. In Pakistan, where women face high
levels of violence, such content raises awareness and educates them about risks (Abbas et al.,
2021).

A UNODC report July2023 reveals that only 51% of women feel safe in their communities.
This study examines the impact of crime content on heavy and casual viewers among women in
Pakistan. Heavy viewers may experience increased fear and distorted perceptions of crime, while
casual viewers may show milder behavioral changes related to safety awareness (Khan & Shabir,
2020; Bhatti et al., 2020).

This study examines the differential impact of crime content on heavy and casual viewers
among women in Pakistan, aiming to understand how varying exposure levels shape perceptions
and behaviors. This insight is vital for developing targeted interventions and media literacy
programs to mitigate the negative effects of crime content and enhance understanding of crime
and safety (Waheed et al., 2020).

Given the multifaceted role of crime content in shaping women's perceptions amid societal
fears, including gender-based violence and cultural restrictions (Waheed et al., 2020). This
research can inform strategies to address safety concerns. By teaching women to critically engage
with media, differentiate between reality and fiction, and question stereotypes, the study aims to
empower them (Usman, 2018). Additionally, understanding the psychological impact of crime
content can guide the development of victim advocacy services and policies prioritizing women's
safety, contributing to the theoretical frameworks of cultivation effects and media influence (Zia,

2007).

1.1. Research Questions
1. What is the extent of women's consumption of crime content in Pakistan, and through

which mediums do they primarily access this content?

2. What is the perception of crime content among women in Pakistan?



3. Do they experience fear of crime in daily life after consumption of crime content?
4. What precautionary behavioral changes do women in Pakistan adopt in response to their

fear of crime?

1.2. Research Objectives

1. To Explore women's perceptions and beliefs towards crime content in Pakistan.
2. To Investigate the influence of crime content on casual and heavy viewers.

3. To Analyze coping strategies used by women in Pakistan to manage fear.
4

To comprehend the precautionary behavioral changes of women in Pakistan.

2.  Literature Review

In recent years, crime content has proliferated across media platforms, exposing viewers
to the darker side of human behavior. These portrayals of violence, murder, and deceit often
captivate audiences, but their impact on women's perceptions of safety and risk is critical (Fielder
& Scrivner, 2022). With platforms like Netflix offering a wide range of true crime shows, women,
particularly those at higher risk of domestic violence or sexual assault, may experience heightened
fear and anxiety (Tait, 2021; Vicary & Fraley, 2010).

Cultivation theory suggests that prolonged exposure to such media can shape beliefs and
increase perceptions of vulnerability (Chadee et al., 2019). Given the complexity of this
relationship, it is important to explore how media consumption patterns, societal norms, and
individual characteristics influence women's fear responses to crime content (Shrum, 2017;
Intravia et al., 2017). Understanding these dynamics is crucial for promoting informed discourse

and minimizing sensationalized fear (Ward & Grower, 2020).

2.1. Historical Perspective

Crime and its portrayal in the media have long been subjects of fascination, with roots
stretching back into history. Although modern crime content is a relatively recent phenomenon,
the depiction of criminal acts has existed for centuries. From ancient oral traditions recounting
theft, betrayal, and murder to written records of criminal trials and executions in medieval times,
humans have been captivated by the darker sides of human behavior (Das & Cecil, 2023). In the
early 20th century, visual media began to play a crucial role in shaping crime content. The rise of

cinema, with films such as *The Great Train Robbery* (1903) and *The Birth of a Nation* (1915),



explored themes of crime, justice, and moral ambiguity, captivating audiences with dramatic
portrayals of criminal acts and their consequences (Sack, 2018).

Television in the mid-20th century democratized crime content, bringing real-life criminal
stories into the living rooms of millions (Cuklanz & Moorti, 2006). The 21st century further
advanced this trend, with the rise of true crime channels and streaming platforms offering an
expanding array of content on crime, from high-profile murder cases to lesser-known fraud and
corruption (Browder, 2010). As media platforms evolved, crime content became more accessible
and diverse, offering viewers insights into the criminal justice system and the minds of those who
commit violent and deceptive acts. Throughout this trajectory, media portrayals of crime have
shaped public attitudes towards law enforcement, justice, and personal safety (Bhatti et al., 2020).
However, the impact of crime content on women's fear has been understudied, with much research
focusing on broader media effects and audience reception. Further exploration into the intersection
of crime media and gender dynamics is crucial for understanding how crime narratives influence
women's experiences of fear and vulnerability in modern society (Sharma, 2020).

In this study, the dependent variable the level of fear experienced by women is central to
understanding the impact of crime content. Fear, as a response to exposure, serves as an important
indicator of the influence that crime media has on perceptions of safety, risk assessment, and
behavioral changes. Fear is measured using a variety of approaches, including self-reported
experiences, physiological indicators, and observable behavioral responses. Self-reports, typically
gathered through standardized questionnaires or surveys, provide valuable insights into
individuals’ emotional reactions, such as anxiety, unease, and apprehension, following exposure
to crime content (Romer et al., 2003). These responses capture the psychological impact that media
portrayals of crime have on viewers, revealing their emotional states and perceptions of threat.

Additionally, physiological indicators, such as changes in heart rate variability, skin
conductance, and cortisol levels, offer objective measures of fear arousal. These physiological
markers can help quantify the intensity and duration of fear responses triggered by crime media
(Lazarus & Folkman, 1984). Observing behavioral changes is another method to understand the
effects of fear. Behavioral responses, including avoidance of certain situations, changes in daily
routines, or increased vigilance, provide tangible evidence of how fear influences real-world
actions and coping strategies (Nacos et al., 2007). By examining how women adjust their behavior
in response to perceived threats, we gain insight into the behavioral consequences of fear induced

by crime content. Furthermore, longer-term outcomes, such as changes in risk perception, attitudes



toward personal safety, and precautionary behaviors, reflect the ongoing influence of media
portrayals on individual beliefs and actions (Chiricos et al., 2000). These enduring effects highlight
how fear, once triggered, can continue to shape women’s perceptions of safety and security.

The independent variable in this study is exposure to crime content. This variable is
manipulated to observe its effect on the fear levels experienced by women. The study
systematically varies the frequency, duration, and intensity of crime content exposure to assess
how different levels of media engagement affect women’s perceptions of danger and vulnerability
(Romer et al., 2003). Participants may be assigned to different conditions based on the degree of
crime content exposure, which could include content focusing on various types of crimes or
varying the realism and intensity of the depicted criminal acts (Chiricos et al., 2000). This
manipulation allows for the investigation of causal relationships between media exposure and fear
responses.

The independent variable’s manipulation allows the study to explore how the frequency
and intensity of crime content exposure influence women’s emotional and cognitive reactions. By
observing changes in the dependent variable (fear), researchers can draw conclusions about the
impact of crime media on individuals’ perceptions of safety and vulnerability. This design provides
insights into the mechanisms through which crime content affects women’s emotional responses
and shapes their behavior. For instance, women who frequently consume crime content may
develop heightened fear and anxiety, whereas those with less exposure may experience a more
moderate response. By examining the differences between heavy and casual viewers, the study can
identify how various patterns of media consumption contribute to varying levels of fear.

Through this manipulation of the independent variable, the study aims to shed light on how
different aspects of crime content influence women’s fear responses, thereby offering valuable
insights into the role of media portrayals in shaping perceptions of risk and vulnerability.
Additionally, this research may inform strategies for mitigating the negative psychological effects
of crime content and help develop interventions to address heightened fear among female
audiences. Understanding the relationship between media consumption and fear can contribute to
broader efforts to promote media literacy and awareness, particularly in relation to crime content

and its impact on personal safety perceptions.

2.2. Underpinning Theory



Cultivation Theory, developed by George Gerbner and Larry Gross, suggests that long-term
exposure to media content can shape individuals' perceptions of reality, influencing their beliefs,
attitudes, and behaviors (Gerbner et al., 1980). When applied to crime content and fear among
women, this theory proposes that repeated exposure to crime and violence can distort perceptions
of the world as dangerous, potentially leading to heightened fear or desensitization (Gerbner &
Gross, 1976).

One concept of Cultivation Theory is resonance, which refers to the heightened impact of
media portrayals on individuals who have experienced real-life trauma. For women who have been
victims of violence or harassment, crime content that depicts similar scenarios may trigger strong
emotional responses, reinforcing their fears about the prevalence of crime (Shrum & Bischak,
2001). Additionally, Cultivation Theory highlights the role of mainstream media in shaping
cultural norms. The constant portrayal of women as victims in crime content can perpetuate
harmful stereotypes, normalizing gender-based violence and fostering insecurity among female
viewers (Diefenbach & West, 2007).

Moreover, the cumulative impact of long-term media exposure can desensitize viewers to
real-world risks, creating a distorted view of society as dangerous and unpredictable. Women who
watch crime content regularly may become more fearful and anxious, even in safe environments
(Gerbner & Gross, 1976). The frequency and intensity of exposure to crime content play a
significant role in shaping emotional responses, with heavy viewers experiencing higher levels of
fear compared to casual viewers (Morgan Ph.D. & Shanahan Ph.D., 2010).

By applying Cultivation Theory, this study explores how media exposure influences
women's perceptions of risk and vulnerability, offering insights into the mechanisms through

which fear and precautionary behaviors are cultivated (Khan, 2020).

3. Research Methodology

This research aims to collect quantitative data through structured questionnaires to assess
the impact of crime content on viewers' attitudes, emotions, and behaviors. This method enables
the exploration of how crime content influences precautionary behaviors and perceptions of crime
among women in Pakistan. The study employs a survey design to collect data from a specific
sample at one point in time, capturing the immediate effect of crime content on attitudes. Closed-
ended questions will facilitate the collection of quantitative data aligned with the research

objectives.



The primary unit of analysis is the individual viewer. Data will focus on attitudes,
emotions, and behaviors to understand the personal impact of crime content. The target population
includes 1,025,564 female students enrolled in Bachelor's and master’s programs in Islamabad. A
sample size of 196 participants is selected with a 7% margin of error and a 95% confidence level,
ensuring precise and reliable findings. Participants will be selected from four universities in
Islamabad, ensuring representation across private, public, and semi-government institutions.

The sample comprises 196-200 female participants aged 18-35. This size ensures
statistical reliability while maintaining feasibility for data collection. Convenience sampling is
used due to time and resource constraints. This method is suitable for targeting individuals
interested in crime content. Face-to-face surveys will be conducted with participants from four
universities: Bahria University, FAST, NUML, and NUST. Data analysis will be conducted using
SPSS, ensuring accuracy and reliability in results. Hypotheses will be tested using SPSS for robust
statistical analysis.

A pilot study will refine the research design and analytical framework, ensuring clarity and
feasibility. This research utilizes structured surveys to evaluate the impact of crime content on

women’s perceptions and behaviors in Pakistan.

4. Results

This chapter analyzes the data collected to explore the impact of crime content on women’s
perceptions of safety, crime, and precautionary behaviors in Pakistan. The study focuses on
comparing heavy and casual viewers of crime content and investigating whether such exposure
leads to heightened fear or rational safety awareness (Berger, 2012; Morgan Ph.D. & Shanahan
Ph.D., 2010). The findings will provide insights into how crime content affects women’s daily

lives, particularly their crime awareness and behavioral adaptations (Forster, 2023).



4.1. Demographic Profile
Figure 4.1. This table lists the demographic profile of participants
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Age: The largest group is 18-23 years (156 participants, 78%), followed by 23-29 years
(38 participants, 19%), and 30-35 years (6 participants, 3%) (Lopez et al., 2024).

Education: Most participants have an undergraduate degree (159 participants, 79.5%), 22
participants hold a graduate degree (11%), 13 participants have a postgraduate degree (6.5%), and
6 participants belong to the 'Other' category (3%) (Livingstone & Helsper, 2008).

Occupation: A significant majority are students (167 participants, 83.5%), 20 participants
are employed (10%), 6 participants are self-employed (3%), and 7 participants are unemployed
(3.5%) (Katsingris, 2017).

City of Residence: Most participants are from Islamabad (148 participants, 74%), followed
by 39 participants (19.5%) from other cities (Multan, Dera Ismail Khan, Sialkot, Sargodha), 8
participants from Karachi (4%), and 4 participants from Lahore (2%) (Pakistan Bureau of
Statistics).

4.2. Researching Question 1:
What is the extent of women's consumption of crime content in Pakistan, and through

which mediums do they primarily access this content?

Figure 4.2. This table lists the findings of the first research question




The consumption of crime content reveals varying levels of engagement, which can
significantly influence how women perceive the portrayal of crime and violence in the media. The
200 participants in the study were divided into two main categories: heavy viewers and casual
viewers. Of these, 24 women (12%) reported watching crime content daily, and 40 women (20%)
consumed it several times a week, totaling 64 participants (32%) who are classified as heavy
viewers. In contrast, 136 women (68%) are casual viewers, with 21 women (10.5%) watching
crime content once a week, 47 women (23.5%) watching a few times a month, and 68 women
(34%) rarely engaging with crime media. This clear distinction between the two groups plays a
pivotal role in shaping how they perceive crime, violence, and their sense of safety.

Heavy viewers, who consume crime content on a more frequent basis, are exposed to a
continuous stream of violent or criminal narratives, which may influence their perceptions of
societal threats and increase their awareness of crime. They often develop more nuanced opinions
about crime content, as regular exposure allows them to critically evaluate the portrayal of crime,
law enforcement, and justice (Morgan & Shanahan, 2010). Frequent viewers are likely to notice
recurring patterns in crime media, such as exaggerated brutality, gendered violence, and
sensationalized crime, which could amplify their sense of vulnerability or contribute to their
distrust in the media’s depiction of crime. For instance, heavy viewers may become more attuned
to the unrealistic portrayals of crime, leading them to believe that violent incidents are more
common than they are in reality. The constant exposure to such content could also lead to
desensitization to violence, which makes them less emotionally reactive but more vigilant about
their personal safety (Haussler, 2019).

On the other hand, casual viewers, who consume crime content sporadically, are exposed
to less frequent depictions of crime. This intermittent exposure can still have a significant impact,
albeit in a different manner. Casual viewers may not form as intense opinions about crime content
as heavy viewers, but the content they do watch can still shape their beliefs about crime. Since
casual viewers have limited exposure to crime media, they are often more emotionally reactive to
the violence they see. This occasional viewing can lead to heightened emotional responses, as they
are less desensitized to the violence and victimization depicted in crime content (Sociological
Theories of Crime and Deviance, n.d.). They may perceive crime content as more dramatized and
sensationalized, which can lead to an inflated sense of danger and insecurity. Dramatic portrayals
of crime in media may make casual viewers feel that crime is more prevalent in society than it

actually is, influencing their perceptions of personal vulnerability (Livingstone & Helsper, 2008).



The platform through which participants access crime content also influences their
perceptions and beliefs about crime and violence. For heavy viewers, the primary platforms for
consuming crime content are streaming services and social media. Thirty percent of heavy viewers
use streaming platforms like Netflix or Hulu, which offer binge-worthy crime dramas and
documentaries. These platforms provide an unbroken stream of crime-related content, often
dramatized or based on real-life criminal cases. The ability to binge-watch these shows leads to
continuous exposure to violent crime narratives, reinforcing perceptions of crime as a pervasive
issue in society. Similarly, 38% of heavy viewers report using social media platforms to access
crime content. Social media sites like Twitter, Facebook, and YouTube provide easy access to
real-time updates and viral crime news, which can often be exaggerated or sensationalized (Auxier
& Anderson, 2021). This constant exposure can make heavy viewers more susceptible to a
heightened sense of danger or insecurity in their daily lives.

In contrast, casual viewers access crime content across a broader spectrum of platforms.
For example, 34% of rare viewers rely on social media for occasional crime updates. While social
media offers bite-sized content that may be sensationalized, it can still influence casual viewers’
perceptions of crime. Social media often showcases trending crime stories or brief, impactful
videos, which can leave a lasting impression on viewers. Although they engage with crime media
less frequently, these short snippets or viral posts may lead to a skewed or distorted view of crime,
influencing casual viewers to perceive crime as an immediate and pressing threat despite their
infrequent consumption (Auxier & Anderson, 2021).

Another factor that influences participants’ perceptions of crime content is the type of
crime content they engage with. Heavy viewers are more likely to consume crime documentaries
and true crime podcasts, which present detailed, often factual depictions of crime. These forms of
content delve into the specifics of criminal behavior, law enforcement procedures, and legal
processes, providing a more in-depth exploration of real-world crime (Qureshi et al., 2023). While
documentaries and podcasts can offer valuable insights into criminal behavior, they can also
exacerbate feelings of vulnerability. Exposure to real-world crime cases, especially those involving
women, can increase fear and anxiety, as viewers realize the extent of violence in society. Heavy
viewers may develop a deeper understanding of the criminal justice system, but they may also be
left with the unsettling realization that crime is a frequent and widespread issue.

Conversely, casual viewers are more likely to engage with dramatized crime content, such

as crime dramas or fictionalized versions of real-life events. Fictional portrayals of crime can



contribute to distorted perceptions of reality. Crime dramas often depict high-stakes, intense
situations, where violence and criminal acts are portrayed in a sensationalized manner. These
shows typically emphasize dramatic, exaggerated portrayals of crime, often for entertainment
value, which can lead casual viewers to overestimate the frequency and severity of crime in society
(Livingstone & Helsper, 2008). The sensationalized nature of crime dramas can contribute to
exaggerated fears and an inflated sense of danger, particularly among viewers who do not
frequently consume crime media.

In summary, the data supports the hypothesis that exposure to crime content influences
women’s perceptions of personal vulnerability and fear. Heavy viewers, due to their continuous
consumption, are more likely to develop heightened awareness of crime, desensitization to
violence, and a stronger sense of vigilance. They may perceive crime as a constant and immediate
threat, leading to increased anxiety about personal safety. On the other hand, casual viewers,
although they consume crime content less frequently, may still experience heightened fear after
viewing crime media due to the sensationalized portrayal of violence. The emotional responses of
casual viewers are more intense, as they are less desensitized to the violence depicted in the media
(Dowler et al., 2006). Their intermittent engagement with crime content may intensify their sense
of vulnerability and anxiety about crime in their daily lives.

The type of crime content, the platform of consumption, and the frequency of exposure all
play critical roles in shaping women’s beliefs and perceptions about crime. Heavy viewers, who
are regularly exposed to detailed or dramatized portrayals of crime, may form more complex
opinions about crime and its prevalence. However, this continuous exposure can also lead to
heightened vigilance, increased fear, and behavioral adaptations aimed at improving personal
safety (Chiricos et al., 2000). In contrast, casual viewers, whose exposure is more sporadic, may
develop exaggerated fears and distorted views of crime, which can lead to an inflated sense of
vulnerability despite their limited consumption of crime content (Mansoor & Hasan, 2016).

Both heavy and casual viewers show that media portrayals of crime can shape women’s fear and
perceptions of personal safety, with the level and frequency of exposure being key factors in
determining the intensity of these reactions. This highlights the need for further research into the
impact of crime content on women's psychological and behavioral responses to crime, as it plays

a significant role in shaping their perceptions of safety and security in society.
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4.3. Research Question 2 :

What are women's perceptions of crime content in Pakistan?

Figure 4.3. This table lists the findings of second research question
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The consumption of crime content has a marked influence on women’s perceptions of
personal safety, behaviors, and trust in societal structures. The study reveals that a significant
proportion of respondents acknowledge the impact of crime media on their vigilance and safety
awareness. Specifically, 22% strongly agreed, and 48% agreed that exposure to crime-related
content heightened their caution in daily life, with a total of 70% affirming its influence. This
aligns with prior research that suggests crime media can act as a psychological trigger, prompting
viewers to adopt precautionary behaviors and remain more alert to their surroundings (Hassan &
Mukhtar, 2020).

Despite this, 25% of participants remained neutral, indicating that for a considerable
segment of viewers, crime content neither strongly reinforces nor diminishes their caution. A small
minority, 5%, disagreed with the notion that crime media influences their behavior. This variability
reflects individual differences in how crime content is internalized and its consequent effects on
behavior.

Crime content’s potential to educate viewers about safety measures also emerged as a
prominent theme. More than half of the participants (56.5%) agreed, and 21% strongly agreed, that
crime media has enhanced their understanding of safety practices. This suggests that many women
regard such content as more than mere entertainment; it serves as a resource to gain insights into
protecting themselves from potential threats. Crime media often portrays scenarios that, while

dramatized, can inform viewers about real-world criminal tactics and preventive strategies (Santos,
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2024). For instance, dramatizations of crimes like home invasions or public assaults may inspire
viewers to adopt practical safety measures.

However, 17% of participants were neutral, and 5.5% disagreed with the educational value
of crime content. This indicates that while the majority see value in its informative aspects, a subset
remains indifferent or skeptical about its practical applicability. These findings highlight the dual
role of crime content as both a tool for safety education and a source of entertainment.

A nuanced observation from the data is the relationship between crime content and fear.
For 61.5% of respondents, crime media heightened their awareness and caution regarding potential
threats. This aligns with the "mean world syndrome" concept, which suggests that frequent
exposure to crime-related content can lead to heightened perceptions of vulnerability and danger
(Dowler et al., 2006). However, a smaller segment, 8.5%, reported feeling less fearful after
consuming crime content. This reduction in fear may indicate desensitization, where repeated
exposure normalizes crime, making it seem less personally threatening.

Conversely, 15.5% of participants reported increased fear, particularly among those
exposed to portrayals of violent or unresolved crimes. This emphasizes the psychological impact
of crime content, wherein depictions of danger and victimization can amplify anxiety about
personal safety. Such responses underscore the complex effects of crime media on emotions, as
some viewers become more vigilant while others experience heightened insecurity.

A notable finding is the decline in trust in law enforcement and the justice system among
75.5% of participants due to their exposure to crime content. Media portrayals often highlight
systemic inefficiencies, corruption, or failure to protect citizens, reinforcing skepticism about the
reliability of authorities (Shah, 2022). Such portrayals may contribute to feelings of helplessness,
leading viewers to doubt the efficacy of institutional safeguards. This erosion of trust can have
broader implications, as it may discourage individuals from seeking support from law enforcement
or reporting crimes.

In contrast, 14.5% of respondents reported increased trust in law enforcement, indicating
that certain portrayals such as those focusing on successful investigations may bolster confidence
in the justice system. However, the overwhelming majority’s skepticism highlights the more
pervasive impact of negative representations.

The portrayal of crime in the media is frequently criticized for sensationalizing violence,
and the participants' responses reflected this concern. Nearly half (43%) agreed, and 12% strongly

agreed, that crime media exaggerates the frequency and severity of crimes. Sensationalism, often
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employed to captivate audiences, can distort viewers’ perceptions, making crime seem more
prevalent than it is (Goldstein & Cacciamani, 2021). Such dramatization may heighten fear and
anxiety, particularly among casual viewers who lack frequent exposure and are more likely to take
portrayals at face value.

Interestingly, 31% of respondents were neutral on the topic of sensationalism, suggesting
uncertainty about whether crime content accurately represents reality or dramatizes it. Only 13.5%
disagreed with the notion of exaggeration. This widespread acknowledgment of sensationalism
highlights the dual-edged nature of crime media; it can inform and engage viewers while
simultaneously distorting their perceptions of safety.

The frequency of viewing crime content appears closely tied to its perceived educational
value and emotional impact. Heavy viewers, those watching daily or several times a week are more
likely to see crime media as a source of safety knowledge, with 59.4% agreeing that it raises
awareness. However, these viewers are also more likely to recognize its sensationalized nature,
with 37.5% of frequent viewers acknowledging exaggeration. Casual viewers, in contrast, are more
critical of the dramatized portrayals, possibly because their limited exposure makes them more
attuned to unrealistic elements.

These differences suggest that frequent exposure may normalize the exaggerated elements
of crime content for heavy viewers, while casual viewers maintain a more skeptical perspective.
Despite these variances, both groups broadly agree that crime media influences their understanding
of safety and crime.

This study highlights the complex relationship between crime content and its
psychological, behavioral, and societal impacts on women in Pakistan. While many participants
recognize its educational value in raising awareness of safety measures, others express concerns
about its sensationalism and its role in fostering fear. Heavy viewers tend to see crime content as
both informative and exaggerated, whereas casual viewers are more critical of its dramatization.
The findings also reveal a troubling decline in trust in law enforcement among most participants,
influenced by negative portrayals in crime media. This suggests that while crime content can
enhance safety awareness, it also risks undermining confidence in societal structures designed to
ensure safety. Furthermore, the study underscores the need for media producers to balance
engaging narratives with responsible depictions of crime to mitigate its potential psychological

and societal consequences.

13



Future research should explore interventions to address the dual effects of crime content,
examining how media literacy programs can help viewers critically engage with portrayals of
crime. Additionally, understanding the long-term implications of crime content on behavior and

societal trust could provide valuable insights into mitigating its adverse effects

4.4. Research Question 3 :

Do they experience fear of crime in daily life after consumption of crime content ?

Figure 4.4. This table lists the finding of third research question
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Crime-related media exerts a profound influence on women’s perceptions of safety,
emotional responses, and precautionary behaviors in Pakistan. The data reveals that 81% of
respondents experience fear after consuming crime content, with 33% feeling it occasionally,
29.5% sometimes, and 18.5% consistently. Only 13.5% rarely and 5.5% never report such fear,
highlighting the significant psychological impact of crime media on the majority (Mansoor &
Hasan, 2016).

A closer examination shows that heavy viewers consuming crime content daily or several
times a week report higher levels of fear compared to casual viewers. Among heavy viewers,
79.2% experience fear, with daily viewers showing the highest intensity. For example, 11
participants always feeling fear, 8 at least once, and 2 sometimes. Only a few heavy viewers report
rarely or never feeling fear (Morgan & Shanahan, 2010). Casual viewers, consuming crime content
once a week or less, exhibit more varied responses. While fear is less consistent, it remains a
notable reaction. For instance, among those who view crime content once a week, 8 participants
report feeling fear occasionally, and 10 sometimes, with only 3 rarely feeling fear (Mumtaz &
Salway, 2009). These findings underscore that while frequency amplifies the emotional impact,
even minimal exposure can trigger fear.

The type of crime depicted significantly influences the intensity of fear. Sexual violence is

the most feared, identified by 33.5% of participants, followed by kidnapping (22.5%), assault
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(18.5%), murder (15.5%), and robbery (9.5%). Crimes involving personal harm, such as sexual
violence and kidnapping, evoke the strongest emotional responses due to their traumatic and
immediate nature (Ward & Grower, 2020). Furthermore, 76% of participants report an increase in
fear of crime after consuming crime media. This increase is most pronounced among heavy
viewers, where 79.2% report heightened fear. Casual viewers also experience increased fear,
though to a lesser extent, with 66% of once-a-week viewers and 85% of rare viewers reporting
similar reactions. These findings highlight the enduring psychological effects of crime content on
viewers’ perceptions of safety (Eschholz, 1997).

Crime content also motivates precautionary behaviors. The data shows that 87.5% of
participants adopt safety measures in response to media-induced fear, leaving only 12.5%
unaffected. Common actions include avoiding nighttime outings (24.5%), steering clear of specific
areas (19.5%), carrying self-defense tools like pepper spray (17%), and sharing locations with
trusted contacts (20%). A smaller percentage install home security systems (4.5%) or take other
unspecified precautions (1.5%). These behaviors reflect an increased awareness of potential threats
and an effort to mitigate perceived risks (Fielder & Scrivner, 2022).

The correlation between media consumption frequency and precautionary behavior is
evident. Heavy viewers are more likely to adopt multiple safety measures. For instance, daily
viewers frequently avoid nighttime outings, carry self-defense tools, and share locations with
family or friends. Similarly, casual viewers also report taking precautions, though the intensity and
frequency of actions are generally lower. This pattern underscores that media-induced fear
influences safety-conscious behavior across all levels of exposure (Aleem et al., 2021).

Cultural and societal factors further moderate the relationship between crime content and
viewers’ emotional and behavioral responses. In Pakistan, deeply ingrained cultural, familial, and
religious values shape women’s perceptions of crime and safety. These factors likely amplify fear
responses and influence the specific precautions women choose to adopt (Mumtaz & Salway,
2009). Moreover, cultivation theory, which suggests prolonged media exposure heightens
perceptions of danger, does not fully account for these regional influences. The theory’s Western
origins limit its applicability in Eastern contexts, where cultural norms and traditions heavily shape
media interpretations (Gerbner et al., 1980).

The media’s portrayal of crime also affects trust in law enforcement. About 14% of participants
report diminished trust in legal institutions, citing media portrayals of elite-focused justice systems

as a key reason. This undermines confidence in law enforcement and compounds feelings of
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vulnerability. Furthermore, participants link crime content to increased stress, anxiety, and a
persistent sense of danger, with some noting that fears related to crime limit their career
opportunities, especially in roles requiring night shifts or emergency work (Mansoor & Hasan,
2016).

The psychological and behavioral impacts of crime content extend beyond immediate fear.
Frequent exposure to dramatized or sensationalized crime stories may exacerbate anxiety and alter
women’s navigation of public and private spaces. For instance, fears of sexual violence and
kidnapping not only heighten perceptions of danger but also restrict women’s mobility and
participation in professional opportunities. This highlights the broader societal implications of
crime content, which influences women’s sense of security and restricts their agency in both
personal and professional domains (Ward & Grower, 2020).

In conclusion, this study establishes a strong link between the consumption of crime
content and women’s experiences of fear, heightened precautionary behaviors, and reduced trust
in law enforcement. Heavy viewers consistently report higher levels of fear and adopt more
intensive safety measures, while casual viewers also demonstrate significant psychological and
behavioral responses. The findings emphasize that crime content is not merely a form of
entertainment but a powerful driver of fear and safety-conscious behavior, shaped by cultural,
societal, and personal factors. Addressing these impacts requires promoting critical engagement
with media content and fostering interventions to mitigate its psychological effects on viewers,

particularly women in vulnerable social contexts.

4.5 Research Question 4 :

What precautionary behavioural changes do women in Pakistan adopt in response to their fear of

crime?

Figure 4.5. This table lists the finding of fourth research question
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The data reveals how women in Pakistan adopt precautionary behaviors in response to the
fear instilled by crime content, reflecting the significant influence of crime media on their sense of
personal security. A substantial 87.5% of participants report taking steps to enhance their safety
after engaging in crime content, demonstrating a widespread and proactive response to perceived
threats. In contrast, only 12.5% have not adopted any safety measures, emphasizing the strong
behavioral impact of crime-related media (Brewer et al., 2004).

The most common safety behaviors include avoiding going out at night, reported by 24.5%
of participants. This reflects a widespread recognition of nighttime as a period of heightened
vulnerability, with many women opting to stay indoors after dark to reduce potential risks (Bruzzi,
2016). Another prevalent behavior is avoiding specific areas within the city, which 19.5% of
participants report practicing. This suggests that women take a targeted approach to personal
safety, steering clear of locations they associate with higher crime rates, likely influenced by
portrayals of crime in media (Aleem et al., 2021).

Additionally, 17% of participants carry self-defense tools, such as pepper spray, indicating
a proactive approach to personal protection. This behavior signals a readiness to confront potential
threats, likely fueled by media depictions of violent crime. Sharing one’s location with family or
friends when going out is another common strategy, practiced by 20% of participants. This
behavior reflects a reliance on social networks for added security, highlighting the communal
aspect of safety in response to crime fears.

The frequency of crime content consumption is closely linked to the adoption of
precautionary measures. Heavy consumers of crime media, those who watch it daily or several
times a week, are more likely to engage in a variety of safety behaviors. For instance, daily viewers
commonly avoid night outings, carry self-defense tools, and share their location with loved ones.
These individuals tend to exhibit a heightened sense of vulnerability, prompting them to implement
multiple safety strategies (Berger, 2012). Similarly, viewers who consume crime content several
times a week report engaging in safety behaviors, such as avoiding dangerous areas and carrying
self-defense tools (Bhatti et al., 2020).

Moderate and casual viewers who watch crime content once a week or a few times a month
also report taking precautionary steps, though to a lesser degree. These participants focus primarily
on avoiding specific areas and limiting night-time activities, suggesting that even less frequent
exposure to crime content can increase concerns about personal safety (Brewer et al., 2004).

Interestingly, even rare viewers of crime media adopt safety measures, particularly avoiding night
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outings and sharing location details, indicating that fear of crime extends beyond frequent
consumers (Hassan & Mukhtar, 2020).

The data also highlights how many women adopt additional precautions when alone. A
significant 30.5% of participants always take extra safety measures in these situations, while
24.5% do so often. This suggests that crime content amplifies a sense of vulnerability, particularly
when participants are isolated, prompting them to be more vigilant about their personal security.
In contrast, 25% of participants report that they sometimes taking precautions when alone,
suggesting that for some, these behaviors may depend on specific contexts or situational factors.
A smaller portion, 14%, rarely engage in extra precautions, and 6% never do, indicating that a
minority of participants may not perceive a heightened threat when alone despite their exposure to
crime media.

In conclusion, the data underscores how exposure to crime content influences women in
Pakistan to adopt precautionary behaviors in response to perceived risks. Many participants engage
in safety practices, such as avoiding night outings, steering clear of unsafe areas, and carrying self-
defense tools. Heavy viewers are more likely to implement multiple safety strategies, reflecting a
heightened sense of vulnerability linked to frequent crime media consumption. Even casual
viewers and rare consumers of crime content report taking precautionary measures, demonstrating
the far-reaching psychological impact of crime portrayals (Ilkkaracan, 2008).

Participants also offered additional insights, advocating for more responsible and balanced
portrayals of crime in the media. Calls for law enforcement reform, better self-defense training,
and mental health support were common, with many participants urging a shift towards more
empowering and informative crime content that equips viewers to navigate perceived dangers in
their daily lives (Khan, 2020; Nacos et al., 2007). These responses underscore the complex,
multifaceted impact of crime content, which extends beyond personal safety to include broader

societal concerns about media ethics and public well-being.

5. Discussion

The discussion explores the impact of crime content on women’s perceptions, behaviors,
and attitudes in Pakistan. Data from surveys and cross-tabulations reveal how frequent exposure
to crime media shapes women’s sense of personal safety, trust in law enforcement, and
precautionary behaviors. The findings underscore the psychological and behavioral effects of

crime media, highlighting its role in fostering fear, anxiety, and vulnerability while shedding light
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on the broader societal implications of media-induced perceptions (Wattis et al., 2011; Qureshi et
al., 2023).

The study confirms that crime content significantly influences women’s perceptions of
personal safety. Many participants reported heightened fear and anxiety after consuming crime
media, with sensationalized portrayals amplifying their sense of vulnerability. Frequent viewers
of crime content, especially those who consume it daily or multiple times a week, exhibited a
greater sense of danger than casual viewers. This repeated exposure creates a heightened
sensitivity to potential threats, even when the actual risks may be minimal (Shah, 2022).

Trust in law enforcement emerged as a complex issue. While some participants felt that
crime media increased awareness of police efforts, many expressed distrust, citing inefficiencies
and favoritism in media portrayals of justice. This dual impact suggests a nuanced relationship
between media consumption and public confidence in law enforcement, with implications for
institutional trust (Khan & Shabir, 2020; Khurram, 2017).

The study also highlights how crime content prompts behavioral changes. Women reported
adopting precautionary measures such as avoiding certain areas, limiting nighttime outings, and
carrying self-defense tools. These behaviors reflect how crime content shapes women’s navigation
of public spaces and reinforce a sense of constant vigilance. Heavy viewers were more likely than
casual viewers to adopt such measures, indicating a stronger correlation between frequent exposure
and precautionary behaviors (Hassan & Mukhtar, 2020).

Hypotheses testing further validates these findings. Hypothesis 1 confirms that exposure
to crime content increases fear levels among women, with 76% of participants reporting
heightened fear (Eschholz, 1997). Hypothesis 2 demonstrates differences in fear levels between
heavy and casual viewers, with heavy viewers exhibiting greater caution and heightened
perceptions of vulnerability (Jarvis, 2007; Vicary & Fraley, 2010). Hypothesis 3 reveals significant
differences in precautionary behaviors, with heavy viewers adopting more safety measures than
casual viewers (Khan & Shabir, 2020). However, even casual viewers showed notable behavioral
responses, reflecting the broader influence of crime media (Morgan Ph.D. & Shanahan Ph.D.,
2010).

Overall, the findings emphasize the profound psychological, behavioral, and societal
effects of crime content, underscoring its role in shaping perceptions and actions in real-world

contexts.
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5.1. Research Contributions

5.1.1 Theoretical Contributions
Extension of Cultivation Theory

This study expands cultivation theory to developing countries like Pakistan, demonstrating how

crime content influences perceptions of safety and vulnerability in non-Western contexts.
Media-Induced Fear and Behavioral Changes

The research links fear from crime content to precautionary behaviors, such as avoiding specific
areas or carrying self-defense tools, showcasing the tangible effects of media consumption on daily

practices.
Trust in Law Enforcement

The study highlights a complex relationship between crime content and institutional trust, with

media portrayals influencing confidence in law enforcement both positively and negatively.
Future Research Opportunities

The findings encourage further exploration of how different types of media, such as news and

entertainment, impact behaviors and perceptions across various demographics.
5.1.2 Practical Contribution
Recommendations for Media Creators

Media creators should prioritize responsible portrayals of crime by highlighting solutions and

safety tips to turn fear into actionable knowledge.
Recommendations for Policymakers and Law Enforcement

Policymakers and law enforcement should address women's fears by increasing visible policing in

vulnerable areas and fostering trust through community outreach programs.

Recommendations for Mental Health Practitioners
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Mental health practitioners can assist women in managing media-induced anxiety through

counseling, media literacy programs, and workshops on resilience and self-defense.
Educational Campaigns for Responsible Media Consumption

Educational campaigns in schools, workplaces, and community centers can promote responsible
media consumption, helping women recognize exaggerated crime content and adopt practical

safety measures.

5.2. Conclusion

The cultural, religious, and familial factors in Pakistan appear to shape women’s
responses to crime media, which complicates the full application of cultivation theory in this
context. While cultivation theory posits that prolonged exposure to media leads to a greater sense
of fear and vulnerability, it does not fully account for the influence of regional factors like culture
and societal norms, which can modify how crime content is perceived and how women act in
response to it (Mumtaz & Salway, 2009).

Furthermore, the study revealed that 14% of participants expressed diminished trust in law
enforcement, with many citing media portrayals of justice systems that focus on the elite or fail to
represent the struggles of ordinary citizens. This suggests that crime media not only impacts
women’s sense of physical safety but also undermines their confidence in legal institutions and the
effectiveness of law enforcement (Gerbner et al., 1980). Additionally, many participants noted the
mental health impacts of consuming crime content, including increased stress, anxiety, and a
persistent sense of danger. These effects were not limited to personal feelings of safety but also
extended to professional and social aspects of life, with some women noting that fears related to
crime limited their career opportunities, especially for roles requiring night shifts or emergency
work.

In conclusion, the study underscores the pervasive influence of crime media on women’s
psychological and behavioral responses. The data demonstrates that heavy exposure to crime
content amplifies feelings of vulnerability and leads to the adoption of precautionary behaviors,
while casual exposure still contributes to a heightened awareness of safety risks. These findings
also point to the broader societal implications of crime media, which not only shape women’s
perceptions of their own safety but also influence their trust in law enforcement and their

engagement in professional opportunities. The impact of media-induced fear highlights the need
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for interventions to reduce anxiety and promote more critical engagement with crime content. Such
interventions should consider cultural and societal factors that influence how crime content is

interpreted and how women respond to it in their daily lives.

5.3. Limitations and Future Recommendations

The study's limited time and cross-sectional design restricted its ability to explore long-
term effects of crime content on women’s perceptions and behaviors. Limited use of visual data
representation may have affected clarity, and reliance on self-reported surveys introduced potential
biases. Exclusivity to women in Pakistan limits generalizability to other regions. The study also
lacked differentiation between media formats, each of which may uniquely influence perceptions.
Future research should expand sample diversity, incorporate qualitative methods, and analyze
specific media formats' effects. Longitudinal and cross-cultural studies could explore sustained
impacts and cultural variances. Investigating psychological outcomes and enhancing media
literacy programs to mitigate fear are essential. Reforms in media content and improved law

enforcement visibility can also reduce the fear induced by crime content.
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